
Earn customer trust through correct trademark use. 
Apply for a license to avoid the consequences of counterfeiting. 

Only One 
TENCEL™ Brand



How TENCEL™ is �ghting fake in the market:

Unauthorized or improper use of trademarks can be deemed as counterfeiting.

• Lenzing has established a dedicated cross-functional 
taskforce for the trademark protection across the 
globe, working tirelessly both online through a 
dedicated monitoring program and o�ine even 
enhancing the cooperation with local authorities to 
tackle the infringement in the market.

• All the above actions have led to the seizure of 
thousands of items with unauthorized and 
non-compliant use of the TENCEL™ trademark.

• In addition, Lenzing also works alongside major textile 
trade fairs to proactively monitor and curb the 
infringement of Lenzing AG’s intellectual property 
rights on show grounds. 

the brand that pioneered the 
lyocell �ber over 30 years ago.

a trailblazing global ingredient brand o�ering �bers 
that are renowned for their outstanding qualities  
in sustainability^, and a key player driving innovation 
in the �eld of textiles and fashion.

a protected trademark which must be defended in order to 
safeguard intellectual property and originality. Usage of the 
trademark must be consented to by Lenzing AG following 
proper certi�cation and licensing procedures.

TENCEL™ is a protected trademark. 
We take a zero tolerance approach to 

trademark infringements.

Lenzing AG is very active in the protection of its intellectual property rights.

TENCEL™ is:



^

What types of licenses are available:
We o�er 2 types of licenses, and you can apply for either one or 
both depending on your marketing needs.

You will need a Product License to market speci�c 
products with the TENCEL™ brand. To obtain a 
Product License, you need a Lenzing Certi�cation, 
which you can apply for or have it provided to you 
by your supply chain partner.

Product License Marketing License
A Marketing License is required to use the TENCEL™ 
brand in promotional activities unrelated to a 
speci�c product. This license is separate to the 
Product Licence and applying for the Marketing 
License does not require a Lenzing Certi�cation.

To ensure on-going compliance, Lenzing’s E-Branding Service also provides
a set of brand materials, training guides and dedicated live webinars.

1 Register with the Lenzing
E-Branding Service
This is our one-stop digital 
platform to get you started.

2 Apply for licenses
You can apply for appropriate licenses, with 
Lenzing Certi�cations if required, depending 
on your product and marketing needs.

After approval, start using 
TENCEL™ branded assets
Assets include the TENCEL™ logo and 
related claims, marketing materials, and 
swing tickets (if applicable).
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How do you apply for a license:
Applying for the correct licenses takes 3 simple steps.

Where to apply for a license:

• All those who wish to use the TENCEL™ trademark when marketing their products produced using
TENCEL™ branded �bers must seek approval from Lenzing AG to do so.

• By registering and obtaining a free account on Lenzing E-Branding Service, value chain partners and 
customers who purchased TENCEL™ branded �bers can apply for product and marketing licenses
anytime. 

• With a few simple steps on Lenzing E-Branding Service, they will be granted the right to use 
the TENCEL™ trademark and TENCEL™’s credentials in their proudcts.  

Originality and innovation are the driving force behind the long-term success of the fashion and textile industry.

There is a high price to pay for cheap imitations. The sale of counterfeits is a serious o�ense whose revenue is made 
at the expense of consumers, companies and governments alike.
 
Through business conducted with due diligence, we can protect consumers and the industry value chain from the 
harm of fake products.

Why 
Protecting Trademarks 

is Important

To protect TENCEL™

• TENCEL™ is a primary provider of 
premium quality �bers sourced from 
sustainably managed wood, which 
utilize eco-responsible production 
processes to ensure high resource 
e�ciency and low environmental 
impact^.

• All the progress TENCEL™ has made 
to pioneer sustainable action within 
the textile industry is threatened by 
every imitation product that appears 
on the market.

• Counterfeiting is a violation of quality  
assurance and trust. 

• Only by eradicating fake products can we ensure 
customers receive the standard of goods they 
expect and deserve. 

To protect consumers

To protect the value chain

When intellectual property is infringed upon, 
the investment behind innovation,  
quality and knowledge is undermined.  

Compared to generic (unbranded) lyocell and modal Results based on LCA standards (ISO 14040/44) and available via Higg MSI (Version 3.7)
EU Ecolabel for textile products (license no. AT/016/001)
LENZING™ Lyocell and Modal standard �bers are certi�ed by TÜV Austria as biodegradable in soil, freshwater and marine environments, and compostable under home and industrial conditions.

*
**

***

TENCELTM Lyocell and Modal �bers are made with at least 50% less carbon emissions and water consumption*
TENCEL™ Lyocell and Modal �bers are certi�ed with the EU Ecolabel for environmental excellence**
TENCEL™ Lyocell and Modal �bers are derived from controlled or certi�ed wood sources
TENCEL™ Lyocell and Modal �bers are certi�ed as biodegradable and compostable***

 

• The TENCEL™ brand has been a widely recognized ingredient brand for three decades, 
where consumers  and retail partners trust in the quality and credentials of TENCEL™ �bers. 

• Using the TENCEL™ trademark on products which contain genuine TENCEL™ �bers can add 
immense value to your brand. 

• By using the TENCEL™ trademark correctly, you can instill consumer con�dence in your own brand. 

• Likewise, improper use of the TENCEL™ trademark can severely damage that trust.

How can your brand bene�t from Licensing and correct 
TENCEL™ trademark usage?

How to use the TENCEL™ brand and the TENCEL™ logo correctly:
Supercharge customers’ trust in your brand by understanding how to correctly use TENCEL™ and the 
TENCEL™ logo in communications with customers and end consumers.

TENCEL™

TENCEL™
logo

Correct usage Incorrect usage ExamplesExamples

Always written in all 
capital letters.

✓ TENCEL™

Always followed by the 
trademark symbol (™).

TENCEL™ is a brand of 
Lenzing �bers and is used 
to refer to the brand itself. 
It is not a �ber type or 
generic material, nor a 
descriptor of generic 
material.

• Always use the logo 
 as a �xed artwork,   
 and only in the color 
 versions provided.
 Do not change any parts 
 or attempt to recreate 
 the logo.

• Respect the minimum 
 size and provide 
 su�cient clear space 
 around the logo to 
 ensure logo visibility.

✓ TENCEL™ branded �bers

✓ TENCEL™ Lyocell

Omitting the trademark 
symbol (™).

Using the trademark as
a description for other 
generic materials.

No changes 
to font.

No removal of 
logo elements.

No color changes
or additions to logo.

No shadows or 
e�ects.

No rotation.

No changes to 
logo orientation.

Must have contrast
to background.

No cropping.
Altering the logo in
any way.

✕ Tencel™

✕ TENCEL

✕ TENCEL™ shirt

✕ TENCEL™ cotton

The minimum 
width must be 
22mm (for print) 
or 250px (for 
digital).

Not written in all capital 
letters.

Using the trademark as
a description for an end 
application / product. 



Media Owner, Publisher and Producer: Lenzing Aktiengesellschaft, Werkstraße 2, A-4860 Lenzing, Austria

Lenzing AG is the sole owner of the Lenzing Trademarks (in particular TENCEL™) and goodwill associated therewith and has valuable rights in and to the Trademarks. 
Any information, texts, pictures, drawings, descriptive and visual elements, claims or photographs (including all marketing materials) contained in this Lea�et are 
protected by copyright and are the sole intellectual property of Lenzing AG, its a�liates or third parties providing the information for the bene�t of Lenzing AG.

Despite careful research and diligent in-house and external studies conducted with the utmost of care, Lenzing AG assumes no liability whatsoever for the actuality, 
correctness and quality as well as preciseness and correctness of the information made available in this Lea�et. This applies in particular to any claims contained in 
this Lea�et, which refer to Lenzing �bers only. Lenzing AG expressly reserves the right to change, add to or delete individual pieces of information, parts of individual 
pages and / or the entire Lea�et and to cease publication of the Lea�et either temporarily or �nally. Subject to typographical and printing errors.

Nothing herein shall be construed as assigning, transferring or granting any right in or license to use Lenzing Trademarks, Brands, Branded O�er names, Technology 
names, any copyright protected material or any marketing claims contained in this Lea�et. Any use of Lenzing Trademarks, Brands, Branded O�er names, 
Technology names or of any copyright protected material or of marketing claims contained in this Lea�et require a prior license from Lenzing AG.

For any further information, please visit our homepage www.tencel.com.

www.tencel.com
TENCEL™ is a trademark of Lenzing AG

© 2024 Lenzing AG
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contact for further information
HEAD OFFICE
Lenzing: Lenzing Aktiengesellschaft, Werkstraße 2, 4860 Lenzing, Austria
Tel: +43 7672 7010, Fax: +43 7672 701 3880, E-mail: ebranding.helpdesk@lenzing.com

GLOBAL OFFICES
India: Lenzing Fibers India Pvt Ltd.
Srivari Shrimat, 5th Floor (rear side), 1045, Avinashi Road, 641018 Coimbatore, Tamil Nadu, India 
Tel: +91 422 4292 800, E-mail: india@lenzing.com

Hong Kong: Lenzing Fibers (Hong Kong) Ltd.
Unit 801-806, 8th Floor, Lu Plaza, 2 Wing Yip Street, Kwun Tong, Kowloon, Hong Kong
Tel: +852 3718 5600, Fax +852 3718 5601, E-mail: hongkong@lenzing.com 

Istanbul: Lenzing Elyaf A.şv.
Huzur Mah. Maslak Ayazağa Cad. No: 4 I Blok Ağaçlı O�s, 34396 Sarıyer / İstanbul, Turkey
Tel: +90 212 349 7171, Fax: +90 212 349 7181, E-mail: turkey@lenzing.com

Jakarta: PT. South Paci�c Viscose
Sampoerna Strategic Square, South Tower, 22nd Floor, Jl. Jend. Sudirman Kav. 45-46,
Jakarta 12930, Indonesia
Tel: +62 21 577 1630, Fax: +62 21 577 1640, E-mail: jakarta@lenzing.com

New York: Lenzing Fibers Inc.
530 Seventh Avenue, Suite 808, New York, NY 10018, U.S.A.
Tel: +1 212 944 7400, Fax: +1 212 944 7816, E-mail: newyork@lenzing.com 

Seoul: Lenzing Korea Yuhan Hoesa
19th Floor, 2 Wiryeseong-daero, Songpa-gu, Seoul, 05544, Korea
Tel: +82 2 782 6131, Fax: +82 2 782 6132, E-mail: seoul@lenzing.com 

Shanghai: Lenzing Fibers (Shanghai) Co., Ltd.
Unit 06-08, 15th Floor, Garden Square, 968 West Beijing Road, 200041 Shanghai, China
Tel: +86 21 3315 2438, Fax: +86 21 6341 0007, E-mail: shanghai@lenzing.com 

Singapore: Lenzing Singapore PTE Ltd.
P O Box 945, Tanjong Pagar Post O�ce, Singapore 910826
E-mail: singapore@lenzing.com

Taiwan: Lenzing Taiwan Fibers Ltd.
7th Floor, 53 Dongxing Road, Xinyi District, Taipei City 11070, Taiwan (R.O.C.)
Tel: +886 2 8768 1023, Fax: +886 2 8768 2933, E-mail: taipei@lenzing.com

Thailand: Lenzing (Thailand) Co., Ltd.
599 Moo 2 Thatoom Sub-District, Srimahaphot District Prachinburi Province 25140 Thailand
Tel: +66 37 624 123, E-mail: prachinburi@lenzing.com


